
NAFF’s 2017 bill was packed with more 

than 20 musical performers in a variety 

of genres, ranging from a Locally Made 

lineup to rising stars and national acts. 
¶ New this past year was a spotlight on 

the region’s rich history and present 

day role in the lumber industry. 

Programming included a film-screening 

and a visit by the PA WoodMobile. A 

photo exhibit on loan from the Lumber 

Heritage Region was so popular, its 

stay was extended into the weeks 

following the festival. ¶ A street fair 

featured regional craftsmen, food 

vendors, demonstrations, and a 

‘Children’s Alley’ for young visitors.
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NAFF is experiencing ‘new growth’ as a regional cultural 

presence. This past year’s event drew visitors from as far 

away as Virginia and Canada, enjoying stellar 

performances and the hospitality of our main street 

district and ‘just right’-sized college town.

Held annually the weekend after Labor Day, NAFF celebrates history and 
heritage, the present and future, the homegrown and handcrafted. Entering into 
its sixth year, NAFF is committed to producing a quality weekend art and music 
festival that is highly accessible and free to attend.

NAFF18 MUSIC ART HERITAGE
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Had attended 
previous 
NAFFS

THE AUDIENCE/BY THE NUMBERS

NAFF17 
attendees 
were aged 

18-45
source: NAFF17 visitor survey

2017 Attendance: Approximately 2,000
54% attendees were out-of-town visitors 46% attendees call Indiana, PA home

65% 89% 53%

2010 NEA National Study of Arts Festivals

 Attendees 
made 

purchases 
locally

*a population of 
roughly 1.5 million 
between the ages of 

20 and 64

☚
THE
REGION

86 Counties • 5 States
Pennsylvania, Ohio, West Virginia, 

Maryland and New York

Marketing primarily targets an *11-county 
area within a 1.5-hour drive of Indiana and 

includes the  cities of Pittsburgh, Greensburg, 
Butler, Latrobe, Altoona and Johnstown

20 four-year colleges 
and universities in addition to 

community colleges, branch 

campuses and other institutions    

of higher learning.

Northern 
Appalachia

Indiana University of Pennsylvania (IUP), one of the five largest public universities in 

the Commonwealth with combined undergraduate and graduate enrollment of 15,000

Typical festival attendees are families and individuals 35-54 years of age, engaged with 
the arts and, possessing a higher income and level of educational attainment.
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Reports by consulting firm IEG find 

sponsorship continues to answer marketing 

challenges raised by economic and 
demographic shifts as well as media 

fragmentation. 

Whether your neighborhood is Western Pennsylvania or a bit beyond, 

NAFF is the hometown festival with regional reach. NAFF is on course to become 
a regional asset making a significant economic impact on our community. The support of our 
partners enables us to produce a high quality art and music festival without charging admission. It 

also offers sponsors the opportunity to connect with neighbors from 
around the block and the region. Partnership opportunities can be 

scaled and tailored to meet your budget, marketing 
objectives and audience.

“Making the world a more livable 

place is a prerequisite to achieving 

consumer affinity. Sponsorship, which 

allies companies with community 

responsibility and improved quality of 

life, is precisely the kind of statement 

consumers will respond to.”

NAFF’s media coverage includes a mix of 
paid advertising and editorial coverage. 
A more robust program is planned for 
2018 but a sampling from the past 
several festivals includes:

• TribLIVE (Greensburg/Pittsburgh)

•Pennsylvania Musician statewide

• Pittsburgh public radio station WYEP

• Mid-Atlantic t ravel publ icat ion 
Recreation News - print and online

• Indiana Gazette

• Renda Broadcasting radio stations 
including WDAD, WCCS, U92 and Cat 
Country (local) + WHJB (Greensburg) 
and KOOL 103 (Punxsutawney)

• P e n n S t a t e We e k l y C o l l e g i a n 
distributed to all 24 branch campuses 
and subscribers across Pennsylvania

• the Centre County Gazette

• the Altoona Mirror

• IUP student newspaper The Penn

MEDIA COVERAGE

GETTING SOCIAL
NAFF marketing efforts include robust, “in-touch and in-
person” outreach with print materials and online 
communications via our website and social channels.

• Posters and post-cards distributed via the Indiana 
County Tourist Bureau, area businesses and events

• Comprehensive press materials including press 
releases, a fact sheet and a resource page on the NAFF 
website with downloads, band bios and photos

• An active Twitter and Facebook presence with a year-
round program of consistent, daily posts, and live 
event coverage; inclusion on scores of online calendars 
and websites

PARTNERING WITH NAFF

A lively year-round social media presence provides 
additional sponsor value. The Facebook post screen-
captured above reached nearly 1400 users organically.

—IEG/ESP Properties

SPONSORSHIP REMAINS A 
GROWING, EFFECTIVE MEDIUM
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