
  In 2017, the Northern Appalachian 
Folk Festival (NAFF), will celebrate 
its fi"h year of bringing art, free live 
music, and entertaining, educational 
programming to Indiana, PA’s down-
town district.
Held annually the weekend a"er La-
bor Day, NAFF took another step 
forward in 2016, adding a full day and 
second stage to showcase the region’s 
visual and performing arts.

A truly interactive festival, NAFF invites 
attendees  of all ages  to learn, perform and 
create. Free drop-in workshops  appeal to a 
variety of tastes  and interests. 2016 topics 
ran the gamut from chicken-keeping to 
hiking the Appalachian Trail to regional 
history and current affairs. Each year, 
Children’s  Alley provides  our youngest 
visitors  with a safe, dedicated space for 
age-appropriate activities  and entertain-
ment. Meanwhile, the downtown business 
district is  lined with some of the region’s 
finest craftsmen, vendors  and other exhibi-
tors—bookended by free, live perform-
ances on two stages.

Musical acts  with local and regional ties, 
representing a variety of genres, play 
throughout the weekend. Previous  mar-
quee performers  have included national 
recording artists  Rusted Root, Joe 
Grushecky and the Houserockers, and Si 
Kahn. The 2016 lineup highlighted di-
verse genres  from traditional folk to rock 
and soul. NAFF featured over a dozen 
artists  on a bill topped by Dar Williams, 
Southern Culture on the Skids, and Jim-
mie Rossi and The Jaggerz.
A growing cultural presence, NAFF is  an 
opportunity to connect with neighbors 
from around the block and the region.
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Jakob’s Ferry Stragglers toss sponsor 
t-shirts to the crowd during NAFF 2016

Contact David Janusek, Downtown Indiana • 724.463.6110



THE AUDIENCE

BY THE NUMBERS
THE REGION
86 Counties • 5 States

• Pennsylvania, Ohio, West Virginia, 
Maryland  and New York

• Marketing primarily targeted to an 11-
county area within a 1.5-hour drive 
of Indiana.

• The 11-county targeted area includes  the 
cities  of Pittsburgh, Johnstown, 
Greensburg, Butler, Latrobe and  Altoona, 
with a population of roughly 1.5 million 
between the ages of 20 and 64.

• There are approximately 20 four-year  
colleges and universities in addition to 
community colleges, branch campuses  
and other institutions of  higher learning. 

• Indiana is  home to  Indiana University of 
Pennsylvania (IUP), one of the five largest 
public universities  in the Commonwealth 
with combined undergraduate and 
graduate enrollment of  15,000.

 MEDIA
PR outreach to the entire 5-state North-
ern Appalachian region, including an ac-
tive social media presence. Paid media, 
focused on the 11-country area surround-
ing Indiana, reaches thousands.

Contact: David Janusek • 724.463.6110

Typical festival a#endees 
are families and individuals 
35-54 years of age, engaged 

with the arts and, possessing 
a higher income and level of 

educational a#ainment.*

3,000 + visitors over the weekend
2016 NAFF
Attendees

43% from out-of-town

57% local

Average Age: 41

Skewing Female

23% college students
survey conducted by Eberly College of  Business students 

(Indiana University of  Pennsylvania)
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NORTHERN
APPALACHIAN
folk FESTIVAL
MEDIA COVERAGE

In 2016, NAFF’s  media plan included a 
mix of paid advertising and editorial 
coverage. A sampling includes:

• Indiana Gazette

• Renda Broadcasting radio stations  in-
cluding WDAD, WCCS, U92 and Cat 
Country (local) + WHJB (Greens-
burg) and KOOL 103 (Punxsu-
tawney)

• Pittsburgh public radio station 
WYEP

• the Centre County Gazette

• Mid-Atlantic travel publication Rec-
reation News - print and online

• the Altoona Mirror

• IUP student newspaper The Penn

In 2017, NAFF  looks to add several 
additional outlets with regional and 
statewide distribution into the mix.

Additional online listings and mentions included:
• individual artist, performer, vendor websites 
• WQED (Pittsburgh)
• Pittsburgh Arts Council
• Visit Indiana County PA
• Visit Pittsburgh
• Fairs and Festivals
• Funtober
• Indiana County Chamber of  Commerce
• National Storytelling Network
• Downtown Indiana
• Pollstar
• Ohio Festivals
• Johnstown Art, PA Vendors
• FiberArts (Pittsburgh)
• Do Johnstown
• VoicesWeb (State College/Central PA)
• Side Arts
• Family Fun in PA
• eArts
• InLiquid Arts & Design
• Musicateur
• Broome County Arts Council (New York)

GETTING SOCIAL
NAFF marketing efforts  include robust, “in-touch and in-
person” outreach with print materials  and online commu-
nications via our website and social channels.

• Posters and post-cards distributed via the Indiana 
County Tourist Bureau, area businesses and events

• Comprehensive press materials including press  
releases, a fact sheet and a resource page on the NAFF 
website with downloads, band bios and photos

• An active Twitter and 
Facebook presence 
with a year-round pro-
gram of consistent, 
daily posts—and live 
event coverage

5,000-10,000 

Monthly Twitter Impressions 

1.2K 
Facebook Likes

David Janusek 
• 

724.463.6110


