
  he Northern Appalachian Folk Festival (NAFF), held 
annually the weekend after Labor Day in Downtown 
Indiana, Pennsylvania, celebrates the art and culture of 
the region with free live music, exhibits and 
demonstrations, workshops and vendors.
NAFF’s  third edition, in 2015, was  especially enthusiastically 
received by performers  and visitors. A full day has  been 
added this  year for “NAFF16” to better showcase the 
region's visual and performing artists.

A truly interactive festival, NAFF invites attendees 
of all ages to learn, perform and create. 2015 saw the 
addition of a storytelling competition and open mic to the 
regular slate of free workshops  and lectures. —And we look 
to improve upon and further expand these features  for 2016, 
including an initiative to involve area high schools.
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The popular Children's Alley returns  this  year with games 
and activities geared to younger festival-goers in a 
safe, dedicated space. In 2015, Downtown's IRMC Park 
was  given over entirely to kids  with carnival games, a bounce 
house, juggling and hula-hooping demonstrations  and 
informal lessons.

Musical acts with local and regional ties, 
representing a variety of genres, play throughout the 
weekend. Previous  marquee performers  have included 
national recording artists  Rusted Root, Joe Grushecky and the 
Houserockers, acclaimed folk figure Si Kahn, singer-
songwriter-fiddler Chris  Higbee, and rising Pittsburgh act, the 
Bastard Bearded Irishmen. For NAFF’s  fourth year, we expand 
the festival experience with a second stage, further appealing 
to diverse tastes  and audiences. While we remain a compact 
and easily navigable event, the second stage will be positioned 
to encourage visitors  to stroll the entire festival footprint.
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SNAPSHOT OF A FESTIVAL-GOER

The typical audience member of an outdoor arts 
festival is  35–54 years  of age. Roughly half of visitors 
are female and many have attended at least one arts  or 
cultural event in the past year. The average festival-
goer is a college graduate and higher income 
earner. — 2010 NEA National Study of  Arts Festivals

However, the NEA arts  festivals  study also  finds  that 
events  such as  NAFF, that offer multi-disciplinary, 
genre-spanning programming,  have  the  potential  to  
appeal  to visitors of  all backgrounds. 

Festivals  like NAFF with open, accessible event spaces 
and a free admission policy  “contribute to an 
informal, family-friendly  environment where 
artists  and audiences  can interact, enhancing the 
experience for both groups.”

SNAPSHOT OF NAFF’s AUDIENCE

The Northern Appalachian region encompasses  86 
counties  in five states: Pennsylvania, West Virginia, 
New York, Maryland and Ohio. While the entire 
region is  invited via media and arts  organization 
outreach, NAFF16 will be concentrating paid, targeted 
promotional ef forts  on the counties  within 
Pennsylvania and, most especially, audiences  within a 
1.5-hour drive of the Festival, in downtown Indiana, 
PA (55 miles northeast of  Pittsburgh).

The 11-county area being targeted includes  the cities 
of Pittsburgh, Johnstown, Greensburg, Butler, Latrobe 
and Altoona, with a population of roughly 1.5 million 
between the ages  of 20  and 64 and an averaged 
personal per capita income of  approximately $40k. 

Higher education maintains  a strong presence in the 
reg ion, wi th the 11-county area boas t ing 
approximately 20 four-year colleges  and universities  in 
addition to community colleges, branch campuses  and 
other institutions  of higher learning. NAFF's  host 
community of Indiana is  home to Indiana University 
of Pennsylvania, which ranks  among the five largest 
public universities  in the Commonwealth with 
combined undergraduate and graduate enrollment of 
15,000 students.

Beyond a Hometown 

Audience: “... a national 

sample revealed that 31.8 

percent of [arts event] 

attendees traveled from outside 

of the county in which the event 

took place and 68.2 of 

attendees percent were local 

(resided inside the county).”

Americans for the Arts • Arts & 
Economic Prosperity IV

Something for 

Everyone? While events 

such as NAFF appeal to 

visitors of all backgrounds, 

typical festival attendees are 

families and individuals 

35-54 years of age, engaged 

with the arts and, possessing 

a higher income and level of 

educational attainment.
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PARTNER 

with the 
4th NORTHERN APPALACHIAN FOLK FESTIVAL

NAFF16 provides  a unique opportunity to  connect with 
audiences as  diverse as  Northern Appalachia’s  culture and 
heritage—while helping further develop an established festival on 
track to become a major regional arts asset.

From settled, middle and upper income earners to  families 
with evolving needs, to young adults and college students 
establishing their independence. From rock fans  to roots 
aficionados, whether they have an appreciation for craftsmanship 
or conceptual art, NAFF brings  them all together in one place for 
three days. 

Over the past three years  this  has  been made possible by returning 
sponsors  and new partners  representing categories  that include 
financial services, education, healthcare, automotive, 
hospitality, retail and media. The support of our sponsors  is 
vital in continuing to provide both the community and region with 
a quality experience. In turn, NAFF offers  a variety of options 
and levels  of commitment with benefits  designed to 
complement your marketing program and promote 
regional relationships. We are also willing to customize 
partnership options—please inquire.

We look forward to  working with you and hope you will join us  in 
meeting our Northern Appalachian neighbors  this  September in 
downtown Indiana, PA. 
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NAFF is made 

possible by partners 

in a broad array of 

categories: 

Financial Services

Education • Healthcare 

Automotive • Hospitality

Retail • Media

“Sponsorship can take 
advantage of the reach of 

traditional advertising 
as well as the 
emotional and 

experiential benefits 
earned through partnerships 
with  entertainment, cause 

and cultural entities.”
—2013 IEG Sponsorship Study
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